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Widespread public participation is an important support for great and sustainab le 
development for philanthropy, and it is a important indicator of a country's degree of 
public participation that how many individual donations to charitable organization in 
charity. Compared with developed countries’ philanthropy, the proportion of charitable 
donations of individual in China is small in total and has a strong volatility. Charity 
giving behavior is the externalization  of the individual's own charitable donation 
awareness, understanding charity, charity mental, charitable capacity, charitable 
donation habits and preferences; Moreover, donation is a reflection for charitable 
environmental community, government, charitable organizations and charitable 
donations policy strategies. Therefore, from concept level, charitable organizat ions 
should grasp full knowledge of the public charity donation preferences, and then make 
the fundraising strategies basic on these preferences. This is an efficient way to improve 
the fundraising. 
 
The purpose of this study is to offer suggestions for charitable organization to make 
fundraising strategies. The research is based on empirical analysis of China's personal 
donation preferences. At first, we do the literature review about individual charity 
giving preferences and the fundraising strategies. And then, presenting the character of 
Chinese individuals donation preference. Based on all above, researcher proposed two 
hypothesis. Collecting the data through the individual donation preferences survey and 
then verifying the hypothesis with these data. Finally, giving the recommendation to 
develop Chinese organizations fundraising strategies on the basis of those results. 
 
About Chinese individuals donations preferences, the study showed the following 
results: China's individual donors have holistic donation preferences, and they also have 
some special group of donor preferences. Individuals donations are more passive people, 
they mostly required external factors to stimulate their donations; when choosing a 
















interested in being able to get the "return" from giving. Compared to traditional forms 
of donations, Internet, new media and other online donations are more popular in China. 
Making the fundraising strategy with donors’ preferences will enhance fundrais ing 
efficiency. According to all analysis above, we think that Chinese charity should build 
professional brand images and bring donors more charity sustainable feedback at first. 
In the aspect of particular strategies, this paper suggested to establish a large database 
from donors, getting more publicity innovation and donation feedback creation. What’s 
more, they should explore actively to build the third-party network platforms for 
donation. I hope these suggestions can improve the status of the charity fund-rais ing, 
enhance the proportion of individuals’ donation, and establish wonderful environment 
for donation in China. 
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赠结构，个人捐赠还不能唱“主角戏”。据 2014 年 9 月 20日发布的《2013 年中
国慈善捐助报告》显示，2013 年全国接受国内外社会各界的款物捐赠总额约
989.42 亿元，，比 2012 年增长了 21.06%。中国的慈善捐赠中止了连续两年的下


























































































（2）捐赠数额偏好   
慈善捐赠的内容虽然包括了金钱、物资和时间等多样化形式。但不可否认，
金钱仍然是募捐需求的最主要内容。个体捐赠者对捐赠款项数额的偏好会影响募





















数可以表示为u𝑖 =u(x𝑖,G) 。其中,x𝑖 表示捐赠者 i 所消费的私人物品,而 G 表
示捐赠者 i 所消费的由慈善组织所产出的公共物品,G=∑∑ 𝑔𝑖
𝑛
𝑗=1  (g𝑖⩾0),g𝑖表示
捐赠者 i对公共物品 G 的捐赠。假设每个捐赠者的收入是m𝑖 ,则每个捐赠者都
面临着一个最优化问题:max

























































































异的。所谓的 Power Distance 即权力差距，最早是 Hofstede 在 1984 年提出，
这一概念提出最早是被用于国家层面上的，但在后来的研究中学者们提出了衍生











































（5）捐赠地缘偏好   
除了在捐赠内容、捐赠数额、捐赠对象等方面存在偏好差异外，研究者们发
现个体捐赠存在一种群体性偏好。个体的捐赠行为可能会受到所处的地缘群体或














（1）优先策略（Donor Priority Strategy）:适应个体的捐赠心理  
关于优先策略的研究国外学者是从捐赠心理进行分析提出建议的。Dickert S, 
Sagara N, Slovic P（2011）认为慈善组织募捐时应该充分利用捐赠者的同情心理，
通过尽可能的展现被捐赠者需要帮助或者让捐赠者解除被捐赠者来吸引捐赠者，





























部分捐赠者的流失。Cartwright E, Patel A （2013）优先策略中的如何更好的分类
做了更深度的研究，他认为要根据实际情况合理的设计分类门槛，为此他提出了
一个分类模型进行分类。 
（2）募捐诱导策略：鼓励稳定、持续捐赠的募捐   
除了根据捐赠心理提出优先战略，还有学者针对捐赠的临时性，不可持续性










们将对您的捐赠进行 100%的匹配。也就是说如果您选择捐赠 10 元每个月，我们
将在今天额外增加 10 元的捐赠，不过这种情况仅仅发生在有 75%以上今天捐赠
                                                                 
1 原文“We wi ll match your donation if you upgrade to a  recurring donation, but whether we match your 
donation or not depends on how many people create monthly recurring donations o n Global Giving. If 75% of 
people seeing this offer agree to upgrade to a  monthly recurring donation today, we will match 100% of your 
donation. For example, i f you give $10 per month, we will donate an additional $10 today, but only i f 75% of 
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